BuzzBallz Partners with Testicular Cancer Awareness Foundation for April "Support the
Cause" Campaign

LOUISVILLE, KY (March 17, 2025) — This April, ready-to-drink cocktail brand BuzzBallz and
the Testicular Cancer Awareness Foundation are collaborating to encourage open
conversations about a disease that affects thousands of men yet often goes unspoken. Their
national campaign, “Support the Cause,” aims to raise awareness and educate communities on
the importance of early testicular cancer detection.

Testicular Cancer Awareness Foundation Founder and CEO Kim Jones hopes “Support the
Cause” reduces stigma surrounding testicular cancer as the disease remains a topic often
avoided or misunderstood by both men and women.

"By informing our neighbors about testicular cancer and encouraging open dialogue, we're
working toward a future where men feel empowered to take charge of their health without fear
or embarrassment," Jones emphasizes.

Testicular cancer is the most common cancer in men ages 15-44 but can impact individuals
from infancy to old age. Along with educating the public on these life-saving facts, “Support the
Cause” will provide essential resources to individuals impacted by testicular cancer.

The campaign marks the second collaboration between BuzzBallz and the Testicular Cancer
Awareness Foundation. Their first joint effort, the 2023 initiative "Whip the Ballz,” took a cheeky
and playful approach to social media and retail, encouraging men to prioritize regular testicular
cancer screenings.

“As a company that cares about Ballz, this partnership with the Testicular Cancer Awareness
Foundation is extremely important to us,” says BuzzBallz Director of Marketing Yashika Maru.
“We’re proud to leverage our branding and reach once again to help inform people about this
disease. The more we educate, the more lives we can impact!”

BuzzBallz and the Testicular Cancer Awareness Foundation are also offering co-branded
exclusive t-shirts to supporters who donate $10 to the Testicular Cancer Awareness
Foundation. Shirts are available for purchase on the BuzzBallz merchandise website at
merch.buzzballz.com.

For more information, visit buzzballz.com and testicularcancerawarenessfoundation.org.
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About BuzzBallz, LLC/Southern Champion:

Since its founding in 2009, BuzzBallz, LLC/Southern Champion has been a leader of innovation
and originality in the ready-to-drink cocktail industry. Owning the only woman-owned distillery,
winery, and brewery in the United States, CEO and Founder Merrilee Kick has taken her
master’s degree thesis project from an idea by her pool to a worldwide brand with distribution
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nationwide and in 29 countries. The company’s two staple brands, BuzzBallz and Uptown
Cocktails, have won dozens of awards for their design, flavor, and popularity, with BuzzBallz
rising to the #1 selling RTD in convenience stores and going viral on social media with hundreds
of millions of views on posts mentioning the one of a kind cocktail.

The company’s mission is to create fun and innovative premixed cocktails for the world with a
vision to reinvent happy hour. With premium natural ingredients and all gluten-free and Kosher-
certified flavors, the Texas-based business is dedicated to high quality in their products for
consumers and community alike. Through partnerships like their TerraCycle® program,
BuzzBallz, LLC/Southern Champion values environmental responsibility with an emphasis on
sustainability and economic improvement. The family-owned company cultivates a familial
relationship with their teams to make a positive and lasting impact one sip at a time. Learn more
at: www.southern-champion.com, www.uptowncocktails.com, and www.buzzballz.com.
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